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OanBeAa va pou neite mwe mepvate ocuvnBwe tov eAsuBepo oag Xpovo;

AoyoAoupat pe Tov K1jTo

Kavw kévtnua '
Mupvadopat 1
AoXOAOUOLL pLE ONLLOVPYLKEG DPOOTNPLOTNTEG *
Wapepa/Kuvnyt
Kapeveio/Néaxn
Tagdevw

2UvavToELg pe Ppiloug

Asv agyoAoupat pe tinota

0% 18% 36% S54% 72% 90%

“ UNIVERSITY of NICOSIA



OanBeAa va pou neite mwe mepvate ocuvnBwe tov eAsuBepo oag Xpovo;

Muvaika

BAénw tnAcopaon Awapalw Mayslpevw AoXOoAOUpOL pE TO EYYOVLA HOVU AoXoAoUpaL pE TOV K1jTO

N
v ‘ “ UNIVERSITY of NICOSIA

'
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OanBeAa va povu neite mooo ocuyva alcBaveoTe Ta Mo KATwW;
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OanBeAa va povu neite mooo ocuyva alcBaveoTe Ta Mo KATwW;
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Kata tnv aroyn oag, mowa ivat ta Kuptotepa mpofAnpata rov avripetwniovv onpepa ta atopa Tpitng HAiag otnv Kumnpo;
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Kata tnv aroyn oag, mowa ivat ta Kuptotepa mpofAnpata rov avripetwniovv onpepa ta atopa Tpitng HAiag otnv Kumnpo;
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Kata tnv aroyn oag, mowa ivat ta Kuptotepa mpofAnpata rov avripetwniovv onpepa ta atopa Tpitng HAiag otnv Kumnpo;

HAIKIA
60-69 70-79 80+

MovagLd Owkovoptkn Katdotaon/XapnAég ouvtagelg MpofAnpata vysiog Mopoc/AvaopdAsia

INSIGHTS MARKET RESEARCH 8
v I .V
N v
m ¥ v
Y

wssiges W
UNVERSITY OF NICOSIA Y £4&

“ UNIVERSITY of NICOSIA
35



Moweg eivar oL OLKEC oag ELoNYNOELG Yia TV BeAtiwon tn¢ motdtnTag (wng twv atopwyv Tpitng HAiag otnv Kunpo;
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The worldwide transition into the era of Big Data and digital transformation,
have driven IMR/University of Nicosia™, one of the largest market research
organizations in Cyprus, to invest in an all new Market Business Intelligence
unit. The Business Intelligence unit, through its collaboration with multiple
teams of experts both in Cyprus and abroad, offers new and innovative
solutions based on real time data collection, advance analytics and
tailored-made visualizations endorsing strategic business decisions.

Providing insights to your business™
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Qualitative Research Manager
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For more information about IMR/University of Nicosia™
please visit our website:
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