NMAPOYZIAZH ANMOTEAEZMATQN MNATIKYTIPIAZ
EPEYNAZ 2023 ME ©OEMA : «TNQZEIZ, >TAZEIZ KAI
ANTINHWEIZ TOQN KYTIPION 2XETIKA ME TH AQPEA
OPIrANQN INA METAMOZXEY 2H>»

2YMBOYAIO METAMOZXEYZEQN - YIOYPI'EIO YIEIAZ
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TAYTOTHTA EPEYNAZ

KAOHIMHTHZ KONZTANTINOZ N. ®EANAZ

MEAOZ ZYMBOYAIOY METAMOZXEYZEQN,

ANQTEPOZ ANTIMPYTANHZ NMANEMIZTHMIO AEYKQZIAZ
& NMPOEAPOZ EONIKHZ EMITPOINHZ BIOHOIKHZ KYTPOY

IMR / TTANEMIZTHMIO AEYKQZIAZ

2YMBOYAIO METAMOZXEYZEQN, YIMNOYPIEIO YIEIAZ

2EMNTEMBPIOZ-OKTQBPIOZ 2023

MATKYTIPIA — AZTIKEZ & ArPOTIKEZ MNMEPIOXEZ

ANAPEZ KAI TYNAIKEZ HAIKIAZ 18+

800 ATOMA

TYXAIA ZTPQOMATOIMNOIHMENH AEIFrMATOAHWIA

THAE®QNIKEZ ZYNENTEY=EIZ ME TH
XPHZH AOMHMENOY EPQTHMATOAOI'IOY
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MOz ©A MNEPITPADATE TIZ TNQ2EIZ 2AZ T'YPQ AINO TO ©EMA THZ AQPEAZ OPIFANQN;

21%

MNvwpizw apketda yia va
HAopw va naipvw
anogpacels

TOTAL
800 s
AEIrMATOX

54%

M'vwpizw opIoHEVES
nAnpogopies, aAAa
XpElazopal NepIoaoTEPN
EVNUEPWON

3%

MNvwpizw oplopéva
npayparta, aAAd bev pe
evolapepel 1o B€pa

22%

‘Exw neplopiopévn n
KaBoAou evnuépwon
yla 10 Zntnpa
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AlO MNMOY EXETE MAHPO®OPHOEI INA TO ©EMA THZ AQPEAZ> OPIT'ANQN;

51%

Ané ta MMM.E.

(epnpepides,
nepIodIka,
nAedpaaon,

padidpwvo)

OXOI 'NQPIZOYN I'A TH AQPEA OPFTANQON

46%

Ano to
dladiktuo

24%

Ané @ilous,
yvwaotous n
OUYYEVEIS

20%

Ano yiatpous/
aAAous
enayyeAparties
uyeias

18%

And datopa nou
xpeldotnkay /
Xpelazovral
petapdoxeuon

12%

And uAldadia
Nnou €Xouv
dlavepnBei oe
diapopous
XWPOUS

2%
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>E FENIKEZ TPAMMEZ ©A NEFATE OTI TAZZEZTE YMEP H KATA THZ AQPEAZ OPIFANQN;

81%
15%
e 2%
Ynep MdaAAov unep MdAAov kata Katd
®
2YNOAO
800 AEITMATOX ; X
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NQPIZETE MNMOIA OPFANA TOY 2QOMATO2 MIMOPOYN NA METAMOZXEY©OYN;

43%
MATIA 79%
KAPAIA

NMNEYMONEZX

80%
55% NEDPA

2YKQTI

AEMNTO ENTEPO
8%
MAITKPEAX

JAVAVA\®)

TOTAL
w 800 ZYNOAO wersunmae gy, -
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TNQPIZETE AN 2THN KYTIPO N'INONTAI OIMNOIEZAHIMOTE METAMOZXEYZEIZ OPITANQN;

NAI

(0){

TOTAL
w 300 ZYNOAO -
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NMOIA OPTANA METAMOZXEYONTAI 2THN KYTIPO;

16%
MATIA 28%
KAPAIA
MNEYMONES
71%
9% NEDPA
YYKQTI
(o)
1% AEN TNQPIZQ
MATKPEAY

OZOI ATTANTHXAN NAI
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ZYMOQNEITE H AIAOQNEITE ME TA MIO KATQ:

2YMDOQONQ AIAGONQ JA\JVZAVAN

50% 52%

o,
90% 8%
2%
14%
7%
41%
35%
Aev pnopei éva Bpe@os/avhAikos va ‘Evas nAiKiwpeévos / pia nAIKIwpEvNn Onologbnnote pnopei va eivai
eival petaBavdrtios (Mtwpatikds) 6otns dev pnopei va sival petabavarios petaBavdrios (Mtwpatkos) 6étns,
(Ntwpatkés) dotns Aaoxeta pPe TNV nAIkia tou, epdéoov ta
opyava tou €ival uyin kar katdAAnAa
yla okonous petapdoxeuons
S\ TOTAL
w 800 ZYNOAO wersunmae gy, -
AEITMATOS m%@%& “ UNIVERSITY of NICOSIA
UNIVERSITY OF NICOSIA % &£
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ZYMOQNEITE H AIAGQNEITE ME TA MIO KATQ:

13%

4%

OnoioodANoTE PE aTEVA MPOCWNIKA
OX€0on PE T0 ANmtn  pnopei va eivai
zwvtavos dwpntns opyavwyv

93%

5%
2%

Onoloodnnote avwvupa, va pnopei va ivai

zwvtavos dwpntis opyavwy (avwvupn/pn
kateuBuvopevn aAtpoulatikn dwpea)

TOTAL

800

2YNOAO
AEIFMATOX

66%

2%
26%

15%

8%
Zwvtavoi dwpntes opyavwy pnopouv va eivai
Hovo alzuyol n/kal pexpl tpitou Babpou ouyyeveis
HE TO ATOHO Mou xpeldzetal petapgdoxeuon

83% 65%
Onoloagbnnote pnopei va eival zwviavos

dwpntns opyavwyv
S 1%

2YMODQONQ

AIAGQONQ 25%

Mnopeis va ayopdaels eva opyavo yia
peTapooxeuon and onolovonmnote d0tn, Epooov
T0 POOXEUpa Tou gival ouppBatd

Al/AA
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FNQPIZETE T1 EINAI O METAGANATIOZ AOTHZ;

(0){

TOTAL

800 i
AEIFMATOX

NAI
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META©ANATIOZ (MTQMATIKOZ) AOTHZ >THN KYTIPO EINAI EKEINOZ;

Mou pnopei va dbwpicel ta dpyava tou Petd ano
n d1dyvwon eykepaAikoU Bavatou

46%

Mou pnopei va dwpioel Ta dpyava Tou PeTd nou
otapard va Ktunda n kapdid tou (kapdiakds Bavartos)

30%

Mou pnopei va dwpioel ta dpyava Tou evoow eival

ré ré 7 7 r 4 12%
etolgoBdvatos aAAa Ktund aképa n kapdid tou

Mou pnopei va dwpicel ta dpyava tou

’ ré ’ 7%
evw €ival og KWHa

Aev gipal evieAws aiyoupos / n 5%

O>O0I ATTANTHZAN NAI
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TOTAL

OTAN ENAZ ANOPQITOZ EINAI 2E KOMA MINOPEI NA EMNANEAGOEI;

AEN F'NQPIZQ)

OXI

NAI

800 i
AEIFMATOX
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OTAN ENAZ ANOPQIOZ EINAI 2E Er' KEPAAIKO ©ANATO MIMOPEI NA EMNMANEAGEI;

AEN 'NQPIZQ)

0)

TOTAL

800 i
AEIFMATOX
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YMNAPXEI AIAOOPA ANAMEZA 2TH ®YTIKH KATAXTA>2H KAI 2TON EKE®PAAIKO ©OANATO;

AEN 'NQPIZQ)

i oxi

TOTAL
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KATA NMOz0O OEQPEITE OTI Ol AKONOYOEZ AHAQZEIZ NMOY A®OPOYN TH AQPEA OPIF'ANQN EINAI
OPOEZ H AANOAZMENEZ:

OPOH NANOGAXMENH JA\JZAVAY

22%

83%
28%
M%
4% 50%
Ynv KUnpo anayopedetal n ayopd/ Yndpxe duvatdtnta va yivel
gynopia opyavwy yia HETapOoXeucn kateuBuvopevn dbwped peta
Bdavatov Npos €va OUYKEKPIHEVO
npdowno
TOTAL
800 YYNOAO wersunmae gy, -
AEITMATOS ng‘é%g “ UNIVERSITY of NICOSIA
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FNQPIZETE MNMQx MIMOPEI KAMOIOZ NA INNEI AQPHTHZ OPTANQN META TO ©ANATO TOY;

NAI
OXIl
TOTAL
800 R o W RSO v
Y = \:l,
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©A 2AZ ENAIE®DEPE NA MNMAPETE NAHPO®OPIEZ IN'A TO INQz MIMOPEI NA TINETE AQPHTHZ OPFTANQN META TO
©ANATO 2Az;

NAI
oXi
030! ATTANTHEAN NAI
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EZEIZ EXETE AHAQZEI AQPHTHZ/TPIA OPTANQN META TO ©ANATO;

NAI 0)4

12%

TOTAL

800 s
AEIFMATOX

88%
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AlO NoY EXETE NPOMHOEYTEI TH ZXETIKH AITHZH;

And aithoels nou €xouv dlavepnBei oe
didpopous xwpous and eBeAovies

Ané tnv 10tooeAidba tou Ynoupyeiou Yyeias

Ano tov Npoowniko 1atpod Hou

And 1o diadiktuo 9%

And €vtuno nou pou 566nke katda tnv

5 . A A 7%
avavewaon/ekdboon ts adeias odnynans

‘AMO 5%

O>O0I ATTANTHZAN NAI

24%

22%

42%
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AEAOMENOY OTI 2THN KYTITPO TON TEAEYTAIO AOIO EXOYN OI 2YI'TENEIZ, H OIKOIENEIA Az TNQPIZEI OTI
EIZTE AOPHTHZ OPFTANQN META ©ANATO;

NAI 0)4

63%

37%

OO0l AMIANTHZAN NAI =
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TOTAL

ZYMOQNEITE H AIAOQNEITE ME TA MIO KATQ:

2%

94%
1 4%

Oa ouykatateBeite yia dwpea opyavwy
yla HeTapoaxeuan, EpOcoV auth ntav n
enBupia Tou atépou evéow ntav otn
ZwnN

17%

59%

23%

Oa ouykatateBeite yia dwped opyavwy yia

HETaUOOXEUON, AoXeTa av dev €ixe EKPPATEI

onoladnnote emBupia yia va givar dwpnths
000 Ntav atn Zwn

800 i
AEIFMATOX

2YMODQONQ

AIAGQONQ

Al/AA

70%

21% 9%

Oa ouykatateBeite yia dwpead opyavwy yia
petapooxeuon, napoAo nou to idlo To dtopo 600
Atav otn gwn €ixe avtibBetn anoyn

71%
1%

18%

Ae Ba €61va tn ouykatdBeon pou yia dwped
opYyavwy yia Petapgdoxeuocn, onoiadnmnote Kal
av ntav n emnBupia tou atdépou evoow ATav otn
Zwn
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O YMNEYOYNOZ ®OPEAZ INOY EXEl THN EYOYNH TON METAMOZXEYZEQN 2YMIMAI QN OPIFANQN 2THN

KYMNPO KAI KPATEI ANAAOIO MHTPQO EINAI ...
18% 28%

20%

32%
63%
To Kapaiokakelo 1dpupa 32% Ta l'evikad Noookopeia
s KABe noAns
32%
26%
42% 40%
O Xuvbdeapos
METapooXEUPEVWV
28%
NAI
40%
0)¢
34%
O Xuvbdeopos Nepponabwyv AT/AA To ZuuBoEJ)uo
Metapooxeuoewy

TOTAL
w 800 ZYNOAO wersuniae gy, -
AEITMATOS WZO&V “ UNIVERSITY of NICOSIA
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KATAAHKTIKA ZXOAIA/EIZHIMHZEIZ

INSIGHTS MARKET RESEARCH ~(# \
'3 Y
v N
v N
¥ v
N =, ¥
UNIVI

ERSITY OF NICOSIA % ‘&

N :
u UNIVERSITY of NICOSIA



25

2YMIEPAZMATA

Me Beuko pau BAEnouv to zntnpa ths dwpeds opyavwy ol Kunpiol, wotdoo auto dev (paiveral oty
npaén kabws povo nNooootd s taéns tou 12% exel dnAwaoel dbwpntns opyavwy peta Bavatov.
Ynep tns dwpedas opyavwy tacoetal N CUVIPINTIKA NAEIOPNPIa TwV EPWIWHEVWY TNS Naykunpias
£PEUVAS.

‘Onws npokuntel and ta eupnpata s €peuvas 10 81% twv epwTNBEVIWY CUPPWVEI PE Th dwpead
TWV opyavwv.

[MapaAAnAq, 1o 54% yvwpizel opiopeves NANpogopies yupw ano 1o BEpa alAa xpnzel NepioaotePNS
EVNPEPWONS, EVW T0 22% €xel neEplopiopevn N kaBoAou evnuepwaon 6gov apopa 1o B€pa s
dwpeas opyavwv.

H peyaAn EAAsipn dwpntwv opyAvwy otnv Kunpo ogpeiletal katd kUpio AOyo otnv anpobupia twv
OUYVEVV Va cuvaiveaouv atn dwped opyAvwy NPOS@IAMY TOUS NPocwnwy nou xadnkav. Ol

aities tns anpobupias autns eival, olyoupa, NoAAES, aAAd ol onpavtikOTEPES €ivar:

1. Znv eAAinN kal NoAAES PpOopES EGPAAPEVN EVNUEPWON 1 NapanAnpo@opnon Twv
OUMNOAITWYV pas, Mou cuxva neetouv BUpata dioykwpeEvns gnpoAoyias.

2. Xnv EAAeipn gpniotooUvns o€ Qopeis Kal yiatpous kal oto ¢Ofo yia ePnopio opyavwy.

3. Yus d1A@opes NpoANYEeIs Kal NpoKataAnyels nou ouvodeUouv 10 TEAOS TNS ZwNs.
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EIZHIMHZEI~

Anpioupyia eKotpateias EVhHEPWONS Kal euaiodntonoinons nou va ansubuvetal
0T0 €UpU KOIVO, (POPELS, opyaviopous —Id1wTikoUs 1] dnpooious—, cUAAOYOUS LIE
KOIVWVIKO €pYO0 Kal etaipeles/enixeipnaosls, ol onoles 6a 16sAav va cuvdEaoouv th CSR
MOAITIKI] TOUS PE TNV eVhPEPWON YUPw anod t dwped opyAvwv.

Avantugn otpatnyikns enikoivwvias tou Tuppouliou pe otdxo v npowbnaon tou
HNvUpAtos tns dwpeas opyavwy

Anpgioupyia npoypapHatwyv evnpgépwons yia ta B€pata nou apopoulv th dwped
opyavwyv (vopoBeaia, diadikaaoies, K.a.)

‘Epgacn otnv npoBoAn HNVUHATWY And NnyEs eVvNPEPWONS NMou XpNoIHonolouV
atopa HIKpOTEPNS nAlKias, onws eival to diadiktuo kal ta Méoa Koivwvikns
Aiktuwons

Al1apPNHICTIKES EKOTPATEIES O€ NAVENIOTAWIA, KOAEYIA, OXOAEIQ, OUVOEDHOUS YOVEWV
LUHHETOXN O TNAEONTIKES/PadIoPwVIKES EKNOHUNES KAl IATPIKES NHEPIOES

Evnuepwtika apBpa atov tuno
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The worldwide transition into the era of Big Data and digital
transformation, have driven IMR/University of Nicosia™,
one of the largest market research organizations in Cyprus,
to invest in an all new Market Business Intelligence unit.
The Business Intelligence unit, through its collaboration
with multiple teams of experts both in Cyprus and abroad,
offers new and innovative solutions based on real time data
collection, advance analytics and

tailored-made visualizations endorsing strategic business
decisions.

Providing insights to your business™
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Insights Market Research (IMR) Ltd:

Member of

ESOMAR i
member [ [ SEDEAK

T: +357 22 265150
F: +357 22 256530

E: imr@unic.ac.cy

For more information about IMR/University
of Nicosia™ please visit our website:
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